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t the Chamber, we are planning for 
a busy and impactful 2013. From 
the upcoming legislative session to 
expanded programming throughout  
the Valley, we are prepared to take  

2013 head-on. We will seize upon opportunities and  
strategic partnerships to help us stand together as a 
solid, cohesive and cooperative business community – 
one that will work within the private/public sector 
community to propel Las Vegas forward as a global  
city while continuing to help our members make 
connections and grow their businesses.

So, what is on the horizon for 2013? We will be 
vigorously active in the 2013 legislative session, with 
the capable talent of our Government Affairs team in 
Carson City.  We will drive forward our public policy 
priorities and become involved in the myriad of bills 
that have the potential to affect business. On the 
events and resources side, the Chamber will introduce 
some expanded programming (now encompassing the 
North Valley) and an exciting new initiative that will be 
revealed by our incoming chairman, Jay Barrett of The 
JABarrett Company, during the annual Board of  
Trustees Installation Luncheon on Wednesday, 
December 12. During this celebratory and energetic 
program, Jay will unveil the Chamber’s action plan for  
its 102nd year and give remarks on his vision for the  
Las Vegas business community. Please attend!

In this issue, you’ll find out what some of our members 
have on their radar for 2013. With 2012 being such 
a year of foundation building, from the energy and 
innovation of Downtown Las Vegas to the cooperative 
partnerships forming between the public and private 
sectors to make Las Vegas a contender in the global 
marketplace, the business community is abuzz with 
momentum and drive to make the most of new 
opportunities.

We’re also revealing the dynamic cast of speakers for 
Preview 2013 in this issue. The Chamber is excited to 

welcome two new speakers to the Preview program, 
along with a few familiar faces. Together, they’ll bring 
you the insight, expertise and background information 
to arm you for 2013 and beyond, empowering you to 
become a more informed business person. We want 
you to leave Preview feeling encouraged, energized and 
inspired, and ready for your business to become stronger.

We are always on the move here at the Chamber – and 
excited and optimistic for 2013! We hope you will move 
together with us as we embrace future opportunities 
to achieve a shared success that will come our way if 
we stand together and form cooperative partnerships. 
On behalf of the staff and leadership of the Las Vegas 
Chamber of Commerce, have a wonderful and safe 
holiday season. 

A

in motion

 
we are prepared to take 2013 head-on.  

we will seize upon opportunities and strategic  
partnerships to help us stand together

Kristin McMillAn   
President & ceO
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talk to?
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decision makers?
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Reach them all by supporting Nevada Public 

Radio. On the air, in print and online, we 

connect businesses with the most coveted 

audiences in our community.

Contact Christine@nevadapublicradio.org for 

sponsorship or advertising opportunities.  
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What’s next for 

Downtown Las Vegas, 

tourism, employment 

and economic 

development? Find out 

at Preview 2013 when 

dynamic speakers 

converge to arm you 

with the tools and 

insights you need 

to do business in 

Las Vegas. Exhibitor 

opportunities are 

still available for the 

trade show portion 

of the event. You can 

get more information 

on what’s included 

in a booth purchase 

and reserve your 

exhibitor booth at 

PreviewLasVegas.com.  

Tickets for Preview are 

now available; they 

are $60 for Chamber 

members and $80 

for non-members. For 

more information or 

to get tickets, visit 

PreviewLasVegas.com 

or call 702.641.5822. 

The Board of Trustees Installation 

Luncheon on December 12 at the Four 

Seasons Las Vegas will have a few 

surprises and some great insights on 

what’s happening in the Las Vegas 

business community and is an event 

you won’t want to miss. Attendees 

will hear from incoming chairman Jay 

Barrett of The JABarrett Company as 

he shares his vision for the Chamber, as 

well as have an opportunity to engage 

Chamber leadership and form new 

business connections in a fun, celebratory 

atmosphere. For more information and 

to register for this compelling event, visit 

LVChamber.com or call 702.641.5822.

On Saturday, November 17, the Nevada Association 

of School Boards (NASB) recognized the Las Vegas 

Chamber of Commerce as a friend of K-12 education by 

bestowing upon it the “Executive Committee Special 

Recognition for Contributions to K-12 Public Education in 

Nevada.” The award recognizes the Chamber’s leadership, 

advocacy, and hands-on engagement on behalf of public 

education for, among other things, developing the 

education public policy committee, taking a leadership 

role in mentorship, and for its strong advocacy in the 

2011 legislature to pass K-12 education reform. Chamber 

President and CEO Kristin McMillan accepted the award 

on behalf of the organization.

Congratulations to Chamber Voices, the 

official Toastmasters club of the Las 

Vegas Chamber of Commerce, for their 

recognition by Toastmasters International. 

In 2011, Chamber Voices earned the highest 

honor available within the Toastmasters 

organization. The group received a 

President’s Distinguished Club for the eighth 

consecutive year, and for the tenth time since 

its inception in December 1998. Chamber 

Voices Toastmasters continues to help 

members improve their public speaking and 

leadership skills and develop outstanding 

communicators. For more information on 

Chamber Voices, visit LVChamber.com.
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YOUR NEVADA

news you need for your
benefit

increased levels 
in sba lending 
signals strength

don’t fall for phony irs websites

The Small Business Administration 

(SBA) concluded its fiscal year, 

and is reporting an increased 

level of activity in SBA lending. 

Nationally, SBA supported more 

than $30.25 billion to more than 

53,000 businesses. Region IX, 

which includes California, Arizona, 

Nevada, Hawaii and Guam, led the 

country in loan dollars supported, 

with more than 8,820 SBA loans 

approved during the fiscal year 

for a total exceeding $5.58 billion, 

outperforming 2011 by more than 

$265 million. According to SBA 

regional administrator Elizabeth 

Echols, the increase indicates a 

strengthening of the economy 

and should encourage more 

entrepreneurs and business owners 

to seek the capital they need.

The Internal Revenue Service (IRS) has issued a warning about 

a new tax scam that uses a website that closely resembles the 

IRS e-Services online registration page. The IRS cautions that 

the e-Services page is offered to tax preparers, not the general 

public, and the scamming party is using this mimicked page to 

obtain personal and financial information that may be used in 

identity theft. To report a suspicious website, send the site’s URL 

to phishing@irs.gov with the subject line “Suspicious Website.” For 

more information on this phishing scam, visit IRS.gov.

aving money on office supplies 

doesn’t necessarily mean hunting 

for coupons and waiting for special 

offers. As a Chamber member, 

you can sign up for the exclusive 

Chamber Office Depot program, which offers 

significant savings on copy and print services, 

office supplies, cleaning and breakroom supplies, 

environmentally friendly products, promotional 

products, furniture and technology.  Even during 

the holidays, you can save on valuable year-

end items, like banker boxes and a new paper 

shredder, and holiday gifts for colleagues and 

employees. You can choose to shop online or in 

the store, as well as on your smart phone using 

Office Depot’s mobile app, and enjoy savings 

of up to 70 percent. Some Chamber members 

have paid for the cost of their membership just 

by utilizing this program. For more information 

on the Office Depot program, visit LVChamber.

com/office-depot or call 702.641.5822.

s

office depot:  
deep discounts,  

substantial savings

super storm sandy 
reminds business owners: 
have a plan in place

keep your business  
& employees safe  
this holiday season

While business continuity isn’t an exciting 

topic, disaster planning is one of the 

best ways to protect your business 

investment. Did you know that 43 percent 

of businesses that close as a result of 

disaster never reopen? And of those 

that do reopen, 29 percent will not make 

it. Resources are available to help you 

develop, implement and periodically 

update your business continuity plans 

in the event of a natural or manmade 

disaster. Visit SBA.gov or LVChamber.com 

The holiday season brings additional 

customers, more revenue and extended 

hours to many businesses. Keep your 

businesses and employees safe by making 

sure employees have a walk-out “buddy” 

after dark or when assisting customers 

after hours; test and ensure all security 

equipment is working properly; and be 

informed and observant of suspicious 

behavior, including deliveries you aren’t 

expecting and “too good to be true” 

online offers. For more information on 

holiday safety advisories, visit bbb.org. 
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ech transfer has been a buzzword in economic diversification, workforce 

development and partnership discussions around the world – and in Las 

Vegas. But what is tech transfer, and how does it translate to creating an 

economically viable global city?

In academic terms, tech transfer refers to the movement of ideas, inventions and 

discoveries out of the research lab, through the patent office and into the commercial 

sector. By developing and fostering the inventive and creative spirit from students 

and academics, the patenting, production and application of exciting breakthroughs in 

science, healthcare, technology and other sectors becomes a community-wide public-

private partnership, something consistently agreed upon that Las Vegas needs to 

move forward in the global economy.

University of Nevada, Las Vegas (UNLV) has an active Division of Research and 

Graduate Studies and has continually moved to create more of a hotbed for intellectual 

property development and movement on campus and throughout the community. 

Categorized by the Carnegie Foundation for the Advancement of Teaching as a 

high research activity university, UNLV has a specifically-designed multidisciplinary 

research facility in its Science and Engineering Building, and has seen a major uptick in 

inclusions in scholarly publications, external grants, contracts and patents. 

In addition, UNLV’s Office of Economic Development is working with the Division of 

Research and Graduate Studies to support intellectual property developed at UNLV 

with the potential for commercialization, workforce development and the eventual 

creation of new business in the region. “UNLV’s research mission is also being integrated 

with the economic well-being of the state,” explains Thomas C. Piechota, vice president 

for research and graduate dean for the division, in a message to the community. 

t

moving ideas into action:  
tech transfer 101

“Research on such topics as clean 

energy, environment, health, 

tourism, aerospace, defense, 

materials, IT and logistics support 

economic development of the 

state and the region.”

The UNLV Office of Economic 

Development has staff dedicated 

to facilitating the tech transfer 

process, from academic discovery 

to introduction in the marketplace. 

The office also continually seeks 

industries to partner with to test, 

find applications and license the 

inventions of UNLV students. 

With an active tech transfer 

division revving up the research 

capabilities of UNLV, several 

different areas in the academic 

and commercial sectors are poised 

to benefit, especially in regards 

to increasing Southern Nevada’s 

competitiveness in a trained and 

educated workforce, new industry 

development and job creation.

For more information on UNLV’s 

Division of Research and Graduate 

Studies, how tech transfer can spur 

economic development and to 

explore if your business can partner 

with the university, visit unlv.edu/

research or call 702.895.3011.

 
 several different areas in the academic and 
commercial sectors are poised to benefit
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his year, the Government Affairs team 

continued its tradition of advocacy for the 

business community in Southern Nevada by 

engaging more of the Chamber membership 

and vigilantly monitoring issues that had a potentially 

negative impact on the business community. Here are some 

of the highlights from the Government Affairs department:

fairer water rates 
In early 2012, the Southern Nevada Water Authority 

(SNWA) Board of Directors authorized a rate increase to 

help recoup the cost of the third intake valve into Lake 

Mead to ensure the stability of Southern Nevada’s water 

supply. When the rate changes took effect on April 1, local 

businesses saw increases as staggering as 300 percent. 

The negative impact of the increase ranged from less hiring 

and more lay-offs to business closures. 

The Chamber led the effort to evaluate these economic 

impacts of the rate increases, and actively and persistently 

urged relief for the Las Vegas business community. Less 

than four months after the rate increases appeared on water 

bills, the SNWA Board unanimously approved a 50 percent 

reduction of business fire meter charges through the form of 

a monthly credit that was applied to rates in September. This 

reduction was a direct result of the Chamber’s engagement.  

designation of interstate 11 
 
With Las Vegas and Phoenix now standing as the only two 

largest metropolitan areas not connected by an interstate 

highway, the designation of Interstate 11 (I-11) represented 

a major step forward in providing an economic lifeline to 

Las Vegas. The Chamber was a vocal advocate for the 

designation; I-11 will expand opportunities for Southern 

Nevada to strengthen and diversify, especially in regards to 

tourism, distribution, manufacturing and logistics. Chamber 

leaders went to Washington, D.C. in October 2011 to urge 

Congress to pass this designation.

Supporting the transportation bill that provided the designation 

were Senate Majority Leader Harry Reid, Senator Dean Heller, 

Congresswoman Shelley Berkley, Congressman Joe Heck, 

Congressman Mark Amodei, Committee on Transportation and 

Infrastructure Chairman John Mica (R-FL) and Congressman 

Bill Shuster (R-PA), as well as former U.S. Congressman Jon 

Porter and Robert Herbert from Senator Reid’s staff.

expansion of the chamber’s  
policy committees 

The Chamber expanded its policy committees to encompass 

more of the pressing issues and topics relevant to the Las Vegas 

business community. These expanded committees include: 

working for you

government affairs year in review

GOVERNMENT AFFAIRS AND PUBLIC POLICY

• Infrastructure – This committee, recognizing the need to improve 

the condition and performance of Southern Nevada’s infrastructure 

for competitiveness in the global market, promotes and supports the 

implementation of infrastructure projects, supports highway, road 

and rail measures that facilitate passenger and goods movement and 

supports the development of and access to dependable, innovative 

technology infrastructure. 

• Insurance & Tort Reform – Working with Chamber members who 

are independent brokers and agents, property and casualty insurers, 

health underwriters and state regulators to ensure Nevada’s climate 

is balanced and fair, this committee delves into federal health care 

issues, the Silver State Exchange, and creating and maintaining public 

support for legal reform, including building alliances with groups and 

organizations to advance the legal reform agenda. 

• Local Government – Inviting local government officials to meet 

with committee members to discuss issues that affect the business 

community, this policy committee focuses on lowering the cost 

of doing business, streamlining of government requirements and 

negotiations and enhancing a positive business environment in 

Southern Nevada. 

These new committees are in addition to the Education Policy  

committee, which focuses on bringing together business people and 

educators to collaboratively address the issues in K-12 and higher 

education, and the Health Care Policy Committee, which addresses 

changes in the delivery and cost of health care, state and local  

legislative and regulatory mandates and methods to improve the  

overall quality of health care delivery. 

Policy committees are chaired by members of the Board of Trustees and 

Government Affairs Committee, and are open exclusively to Chamber 

members and their employees.  Policy committees will meet throughout 

2013. For more information or to register for a policy committee meeting, 

visit LVChamber.com or call 702.641.5822.

eggs & issues 
The Chamber reintroduced Eggs & Issues this year, our breakfast series 

bringing Nevada’s federal legislators to its members and giving them 

an opportunity to hear firsthand about issues affecting the Las Vegas 

business community. Question and answer sessions followed each of 

these law makers’ remarks, giving Chamber members more access to 

these leading policymakers. 

This year’s speakers included Senator Dean Heller in February; 

Congresswoman Shelley Berkley in April; Congressman Joe Heck in  

July; U.S. Secretary of Transportation Ray LaHood in August; and 

Congressman Mark Amodei in September. 

Eggs & Issues will return in 2013. Stay tuned for updates and information on 

LVChamber.com or by calling 702.641.5822.

t
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ToNy hsIeh ceo, Zappos.com, author of #1 New york Times bestseller Delivering Happiness
In 1999, at the age of 24, Tony Hsieh sold LinkExchange, the company he co-founded, and joined Zappos as 

an advisor and investor. He eventually became CEO, where he helped Zappos grow from almost no sales to 

over $1 billion in gross merchandise sales annually, while simultaneously making Fortune Magazine’s annual 

“Best Companies to Work For” list. Tony’s first book, Delivering Happiness, debuted at #1 on the New York 

Times Bestseller list and has remained on the list every week since June 2010. Tony also leads the “Downtown 

Project,” a group committed to transforming downtown Las Vegas into the most community-focused large 

city in the world.  This transformation includes the relocation of the Zappos.com offices from Henderson, 

Nevada to what was the old City Hall in downtown Las Vegas.   

Tom sKaNcKe President & ceo, Las vegas regional economic development council
Tom Skancke was recently selected to serve as the new president and CEO of the newly-formed Regional 

Development Authority. Prior to joining the RDA, Tom was the CEO and president of The Skancke Company. 

He has been the lead advisor on hundreds of transportation infrastructure projects nationally and throughout 

the West. He is widely recognized as one of the top transportation strategists in the U.S., whose vision is 

transforming the way surface transportation is perceived and marketed throughout the country. 

He has worked on several growth and development issues throughout the United States. Tom is a member 

of the Board of Advisors for the North American Center for Transborder Studies located at Arizona State 

University and is also the executive director of the Western High Speed Rail Alliance.

KrIsTIN mcmILLaN President & ceo, Las vegas chamber of commerce
Kristin McMillan is president and CEO of the Las Vegas Chamber of Commerce, the largest business 

organization in Nevada. McMillan leads the strategic direction and operations of the Chamber, overseeing 

initiatives to support business and strengthen the local economy.  As a lawyer by training and a 

businesswoman by experience, McMillan has been extensively involved in business and community leadership 

during her 22 years as a resident of Southern Nevada. She is a member of the Nevada International Women’s 

Forum and the Advisory Council of the Clark County School District School-Community Partnership Program. 

rossI raLeNKoTTer President & ceo, Las vegas convention and visitors authority
Rossi Ralenkotter is responsible for marketing Las Vegas and Southern Nevada as the world’s most desirable 

destination for business and leisure travel. As an expert on the intricacies of Las Vegas’ most famous industry, 

he also oversaw the “What happens here, stays here” campaign, largely touted as the most successful tourism 

campaign in history. Last year, he was also appointed the chairman of the U.S. Travel Association. A graduate of 

Arizona State University with a Masters from UNLV, Ralenkotter has been with the LVCVA more than thirty years.

Jeremy aguero Principal analyst, applied analysis
Jeremy Aguero is a proud alumnus of the University of Nevada, Las Vegas. His career in analysis began with 

the firm that is now PriceWaterhouseCoopers Financial Advisory Group. After that, he began his tenure 

at Applied Analysis. His project range reflects his expertise, as he has worked for clients in both the private 

and public sectors in a variety of capacities, including work for the City of Las Vegas, the Bureau of Land 

Management, the Southern Nevada Economic Conference and the Las Vegas Chamber of Commerce. 

 

WhaT’s NexTLas vegas

hat’s next?” It’s a question asked at the beginning of every year. Especially with 

the economic uncertainty of the last few years, business owners and operators 

need a source to give them information and insight into what to expect in the 

coming year, and what they need to do to grow their business.

Preview Las Vegas has consistently been that source to get a “big picture” look at the upcoming 

year. Converging national-level speakers with local economic experts and industry leaders, this 

annual trade show and conference event arms attendees with vital information, numbers and 

forecasting to help you make better business decisions throughout the year. Nearly 2,000 

business professionals empowered to make purchasing decisions attend this event to get the 

insight to be a more informed member of the Las Vegas business community and build new 

professional relationships.

The dynamic line-up of speakers for Preview Las Vegas 2013 will engage attendees on topics such as:

 

Combined with a high-energy trade show that showcases the latest in new products and services, 

Preview Las Vegas is a half-day event designed to give you the tools, tips and foresight you need 

to grow your business in 2013. It’s the place you need to be to get the business information you 

need to know, and you can’t afford to miss it.

“w

featuring...

preview  
las vegas
Thursday,  

JaNuary 24, 2013 

7:00 a.m. – 1:00 P.m. 

Thomas & macK ceNTer –  

cox PavILIoN 

TIcKeTs:  

$60 chamber members/ 

$80 NoN-members 

for tickets and  

exhibitor information, visit 

PreviewLasvegas.com or 

call 702.641.5822.

• Downtown redevelopment and its effect on the Las Vegas community

• Economic development and diversification opportunities for the Las Vegas Valley

• The latest trends and indicators for the region to help you make more informed business decisions

• Tourism and visitation stats, and what’s in store for Southern Nevada’s biggest industry for 2013

• Opportunities and challenges for the business community



t’s getting better.” A simple affirmation, but 

one of optimism that characterized 2012 and 

seems to be carrying over as the business 

community makes plans for 2013 and beyond. 

This year, Las Vegas saw the investment in its infrastructure, 

with a major expansion of McCarran International Airport and 

the designation of Interstate 11 in a major transportation bill. 

It also saw a significant leap forward in cultural infrastructure, 

with the opening of The Smith Center for the Performing Arts 

and a surge of energy, resources and capital in the Downtown 

Las Vegas area. The State of Nevada designated the Las 

Vegas Regional Economic Development Council and upticks 

in business confidence and other economic indicators have 

signaled reinvigoration in the Las Vegas business community.

There is still a lot of work to be done, but the arrows are pointing 

up and the business community is aligning itself, focusing on 

collaborations and having conversations with the public sector 

to forge ahead as a stronger, more resilient community. The 

attitude among the business community is optimistic, setting up 

2013 to be the year of can-do and of action, building upon the 

foundation of 2012’s planning and partnerships.

Now, perhaps more than ever, the small business community is 

looked upon as a major force in Las Vegas’ economic comeback. 

“As a native of Las Vegas and a small business owner, I have 

never been more excited about our opportunities here,” says 

Bryan Land, principal of the Bryan Land Agency LLC Insurance 

Services, an insurance practice specializing in employee benefits. 

“Growth is the answer, and we have more reasons to be optimistic 

than pessimistic.” 

“It’s on us,” agrees Shaundell Newsome, president and CEO of 

Sumnu Marketing, a resource firm that gives entrepreneurs and 

small business owners a marketing foundation upon which to 

build their brand. “In the past, people were looking to larger 

corporations to create jobs. Nowadays, if you’re a small business, 

your goal should be to create jobs.”

Newsome and Land are in two very different industries, both 

of which have seen major changes in the marketplace over 

the last few years. As the recession tapered off and signs of 

recovery began to surface, both of them seized upon new 

opportunities and looked towards long-term planning to grow 

their respective businesses. 

“i

we need to 
get out of 
the mode 
of surviving. 
it’s time to 
start thriving 
again

As a native 

of Las Vegas 

and a small 

business 

owner, I  

have never 

been more 

excited 

about our 

opportunities 

here

There is 

still a lot 

of work to 

be done, 

but the 

arrows are 

pointing up

“We need to get out of the 

mode of surviving. It’s time to 

start thriving again,” Newsome 

explains. “You have to look at 

the new normal. Don’t try and 

get back to where you were. 

We’re not trying to chase that 

dream of getting back the 

business we lost in 2008. We 

built a solid foundation for our 

business since then, instead of 

trying to recapture something 

that was there before.” His 

company is focusing on online-

based service packages, small 

forums for clients to learn new 

concepts and leveraging new 

videoconferencing technology 

to communicate more efficiently 

and conveniently with their 

clients. These new services, he 

says, will keep his company 

17Las vegas chamber of commerce  december 2012   business vOice16 business vOice  december 2012  Las vegas chamber of commerce

looking 
up in 
2013
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what’s next? 

isn’t a question 

to be asked 

wearily or with 

disenchantment, 

but with 

buoyancy and 

enthusiasm

there’s an 
amazing 
amount 
of energy 
downtown

relevant to his clients, something 

towards which all businesses need to 

strive, especially small businesses that 

are looking to compete with larger 

corporations to fulfill a specific need. 

Land’s industry has seen major changes 

in the last few years with healthcare 

reform. He advises the business 

community, no matter how fatigued they 

may be of hearing about the Affordable 

Care Act, to make sure business owners 

understand the provisions of the 

legislation and are ready for it. “Every 

business needs to look at how they 

will be affected,” he emphasizes. “For 

many businesses, healthcare reform will 

impact their profit and loss and employee 

compensation structure…they need to 

start looking beyond the next twelve 

months and out five years or more.”  He 

urges small business owners to read up 

on the legislation, find an advisor who 

specializes in the market and be proactive 

about planning for the next few years.

In discussions about the future of Las 

Vegas, it is critical to include Downtown 

Las Vegas, a linchpin for increasing the 

area’s global competitiveness and a 

centrifugal force for Las Vegas’ long-term 

recovery and sustainability. “There’s an amazing amount of energy downtown,” 

says Porter Haney, president of Wedgies.com, an online survey platform that 

provides real-time visualization of answers. Wedgies.com is based in Downtown 

Las Vegas and is part of the start-up movement in the area. Haney and his 

associates often take part in the myriad activities, talks and events that routinely 

take place there, something that has helped him obtain clients, feedback and 

develop his product. “Downtown [Las Vegas] could be a huge resource to 

other businesses,” he affirms. “I encourage the broader business community to 

participate in these events. You never know who they may meet and how it 

may help their business.” With such events as Catalyst Week, which brings in 

innovative keynote speakers for informal discussions, and the growth of Vegas 

Jelly and other groups, Haney asserts that there is always something to attend or 

engage to possibly meet a new partner, client or service provider.

no one 

knows 

what’s 

going to 

happen, 

but we 

know it’s 

going 

to be 

interesting

Similarly, Haney also encourages non-Downtown based 

businesses to work collaboratively with start-ups in the 

area. “Seek out those companies, give them feedback and 

let them know what you’re up to. You never know how it 

will turn out.” Wedgies.com is focusing on forming more 

collaborative partnerships by identifying other businesses’ 

surveying needs and developing new visualizations 

for different types of questions that will help make 

those companies more relevant and engaged with their 

audiences. “People ask questions all over the Internet,” he 

surmises.  “We want to be in all of those places that those 

people do that. Whether it’s on Facebook, Twitter, Tumblr, 

or whatever – we want to have an easy way to plug in for 

them so it’s simple to execute.”

For these three small business 

owners from different industries 

and backgrounds each with their 

own set of opportunities and 

challenges in the new economy, 

there are overlapping themes 

in their optimism for 2013 and 

beyond, as well as in their future 

plans. Newsome and Haney speak 

to relevance, and making sure 

their clients remain relevant with 

their audiences. Land stresses 

future planning, something 

Newsome emphasizes through 

his new approach to a post-

recession economy. Haney and 

Newsome stress utilizing emerging 

technology to make the best client 

experience possible, and all three 

trump Las Vegas as a “place to be” 

for small businesses.

Land, Newsome and Haney are 

living, breathing proof of the 

ambitious and go-getting small 

business spirit in Las Vegas. Not 

only have they withstood the 

worst of the recession, but they are 

confident and positive about the 

future. For them, “What’s next?” 

isn’t a question to be asked wearily or with disenchantment, 

but with buoyancy and enthusiasm. As Haney quips, “No 

one knows what’s going to happen, but we know it’s going 

to be interesting.”

Find out what’s next at Preview Las Vegas, the 

place you need to be to get the information 

you need to know to do business in Las Vegas 

in 2013. For a roster of this year’s dynamic and 

exciting speakers, turn to page 14. Tickets and 

exhibitor opportunities are available by visiting 

LVChamber.com or calling 702.641.5822.
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what’s happening
PLACES TO BE. PEOPLE TO MEET. THINGS TO KNOW. IN DECEMBER.

04 

04

05

05

06

tuesdAy 
vyP MOrning buzz  
Enjoy a FREE light breakfast and meet VYP 
Ambassadors, as well as members of the 
Advisory Council, for a informal Q&A session.
7:30 - 8:30 a.m.
Las vegas chamber of commerce*
Complimentary
sponsored by: The Living Pages

tuesdAy 
President’s club And  
executive level Mixer with 
cOuncils And cOMMittees  
This exclusive mixer will facilitate high-level 
networking and relationship-building, as well as 
thank Chamber council and committee members 
for their hours of service and commitment.
5:30 – 7:30 p.m.
rí rá Irish Pub
mandalay Place
3930 Las vegas boulevard south
Complimentary for President’s Club and 
Executive Level members, Las Vegas Chamber 
Commerce Councils and Committees.
sponsored by:  Nevada state bank

wednesdAy 
vyP big wig lunch tiMe 
Join Vegas Young Professionals and hear from Renee West, 
president and chief operating officer of Luxor and Excalibur 
Hotels and Casinos, as she presents the final 2012 Bigwig 
Lunch Time (BLT) session.
11:30 a.m. – 1:00 p.m.
excalibur hotel & casino, banquet Level (3rd floor)
3850 Las vegas blvd south
$25, exclusive for VYP Members. Reservations required.

wednesdAy 
chAMber cOnnectiOns 
Join this established dedicated leads group made up 
of professionals from a variety of industries. Limited 
openings available; call for space availability.
5:30 - 7:00 p.m.
Las vegas chamber of commerce*
$120 every six months. Chamber members only.

thursdAy 
welcOMe breAKfAst 
This special welcome breakfast will introduce former members 
of the North Las Vegas Chamber of Commerce to the 
Chamber’s Membership team. Attendees will also receive 
information about how the Chamber can benefit their business.
7:30 – 8:00 a.m. registration & Networking
8:00 – 9:00 a.m. Program
Las vegas chamber of commerce*
Complimentary, By invitation only.
Sponsored by:  Chamber Insurance & Benefits

how 
to 
register:
 

visit Lvchamber.com and  

click on the events calendar. 

call 702.641.5822.

 

The Las vegas chamber of commerce is  

located in the Town square shopping center:

 

6671 Las Vegas Blvd. South, Suite 300

Las Vegas, NV 8911916OctOber

This event gives members the 

opportunity to meet pro-business 

candidates in the upcoming 

general election. 

meet the  
2012 chamber  
endorsed 
candidates 

12deceMber

This annual affair gives members the 
opportunity to hear from incoming 
chairman Jay Barrett of The JA 
Barrett Company and engage with 
key members of Chamber leadership.

board of  
trustees 
installation  
luncheon

00 - chAMber event      00 - vyP event 

06

06

10

11

 

12

12

14

19

thursdAy
infrAstructure cOMMittee Meeting
This committee will discuss how to improve the 
performance and condition of local infrastructure.
2:00 - 4:00 p.m.
Las vegas chamber of commerce*
Exclusive to Chamber members and their employees.

thursdAy
vyP fusiOn Mixer 
Build your professional network while helping local 
elementary school students. During this relationship-
building event, VYP will have a raffle (so bring cash) 
and will collect school uniforms for students at Halle 
Hewetson Elementary School.
6:00 – 8:00 p.m.
gold boutique Nightclub and Lounge  
(aria resort & casino)
Online: $10 for VYP members, $15 for non-members
At the door:  $15 for VYP members, $20 for non-members

MOndAy
vegAs yOung PrOfessiOnAls tOAstMAsters
The VYP Toastmasters group is for all members to aid in the 
development of speaking, presentation and leadership skills.  
6:30 – 8:00 p.m.
usr lib, 520 e. fremont st. 
(above The beat coffeehouse)
FREE for guests. $60 to join, $36 every 6 months.
sponsored by:  usr lib

tuesdAy 
MOrning Mingle 
Maximize your Chamber membership by attending 
this breakfast series designed for members who want 
to learn about volunteer opportunities within the 
Chamber to build their business network. 
7:30 - 8:00 a.m. registration & networking
8:00 - 9:30 a.m. Program
Las vegas chamber of commerce*
Complimentary. Hosted by the Las Vegas  
Chamber of Commerce Prospectors.
Sponsored by: Chamber Insurance & Benefits, 
Workforce connections

wednesdAy 
chAMber vOices tOAstMAsters 
Become a better speaker and a more effective 
presenter by joining Chamber Voices Toastmasters. 
Open to all members.
10:45 a.m. - Noon
Las vegas chamber of commerce*
$54 every six months. Guests always complimentary.

wednesdAy 
bOArd Of trustees 
instAllAtiOn luncheOn 
This annual affair gives members the opportunity to 
hear from the incoming chairman Jay Barrett of The 
JA Barrett Company and engage with key members 
of Chamber leadership.
11:30 a.m. - registration & Networking
Noon - 1:00 p.m. Luncheon & Program
The four seasons
3960 Las vegas blvd. south
$60 Chamber Member, $70 Non-Chamber Member
$80 Walk-in Registration, $600 Table of 10
Sponsored by: Chamber Insurance & Benefits, 
arcata associates, Inc., centuryLink, KNPr, 
superPawn, unitedhealthcare

fridAy 
insurAnce And tOrt refOrM 
cOMMittee Meeting 
Working with Chamber members who are 
independent brokers and agents, property 
and casualty carriers, life insurers and health 
underwriters, this committee works to ensure that 
Nevada’s insurance climate in balanced and fair.
9:00 – 11:00 a.m.
Las vegas chamber of commerce*
Exclusive to Chamber members and their employees

wednesdAy 
chAMber cOnnectiOns 
See December 5 for details.

december 
sponsors 
and hosts:

preview
las vegas

welcome
breakfast

24

06

*Event to be held in the CenturyLinkTM Conference Center  
at the Las Vegas Chamber of Commerce

jAnuAry
sAve the dAte

deceMber
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member 
insights

Sumnu Marketing would like to see more successful 

small businesses grow and develop to create new jobs 

for this holiday season.  We want everyone to have a 

HAPPY SUMNU YEAR!

Shaundell Newsome,  President and CEO,  

Sumnu Marketing (a)

Dear Santa, a law firm is part of the supporting cast 

that prepares the stage for their business clients to 

shine in the spotlight. Please keep our clients shining 

bright as we approach year-end for 2012, and keep the 

applause going for 2013. 

Lauri Thompson, Shareholder,   

Greenberg Traurig, LLP (b)

Happy employees and more clients, of course!  In all 

seriousness, we have had a good year and I believe the 

holiday season is a time to reflect on your blessings 

and give to those that are less fortunate. 

Kara Kendricks, Of Counsel,  

Greenberg Traurig, LLP (c)

This holiday season, we would like Santa to bring 

us his little helpers to help with donations for the 

less fortunate at The Las Vegas Rescue Mission. 

Please drop off home-baked or pre-packaged cookies 

to Griffiths Orthodontist, 8710 W. Charleston Blvd. by 

Friday, December 14th at 5 p.m. We will be passing 

them out to the less fortunate on Saturday with hot 

cocoa! Thanks, Santa!

Alexis Amity & Kyle Sweany, Owners, 

All About Catering Las Vegas (d)

Tangerine received an early gift, and is currently 

enrolled in the BOWD class.  This is a wonderful 

program that is run by Tom Akers and Associates that 

teaches how to do business with Clark County.  The 

program actually introduces you to County Purchasing 

Agents and some of the existing contract winners.  We 

have already received informal and formal bids as a 

result of being in this FREE class. 

Edy Seaver, President,  

Tangerine Office Systems (e)

We are wishing for Santa to bring us great openings 

and many new fans for both Mannheim Steamroller 

Christmas – Vegas and Rock of Ages.

Serena Villamor, Sales Manager, 

Base Entertainment (f)

WHAT DO YOU WANT SANTA  
TO BRING YOUR BUSINESS  
THIS HOLIDAY SEASON? 

d

c eA

fb

For details on eligibility and requirements, please  
visit www.swgasliving.com/bizvoice or call our  
Energy Specialists at 1-800-654-2765.

Scan this with your 
mobile device.

Rebates For Your Business!
Save money and energy with 
Smarter Greener Better® rebates.

Commercial Equipment Rebates!

Natural gas fryers, combination ovens, storage 
and tankless water heaters, and griddles.

Available Rebates —
50% up to $1,350 on qualifying equipment

Solar Water  
Heating Rebates!

Solar water heating rebates 
are available for residential, 
small business, school,  
non-profit, and public 
properties.

Available Rebates —
Up to 50% of system cost or 
up to $30,000

Energy Audit Rebate!

Learn how and where to cut costs with an 
energy audit.

Available Rebate —
50% up to $5,000 on a facility audit

Take advantage of additional  
energy-efficient rebates available  
such as custom and boiler rebates.
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spotlights

president’s 
club

(a) michael anderson -  
area general manager, Las 
vegas resorts – hilton grand 
vacations: As area general 

manager, Las Vegas Resorts for 

Hilton Grand Vacations (HGV), 

Michael Anderson oversees all resort 

operations functions for the four HGV 

properties in Las Vegas, including 

management of their respective 

HOAs, rental programs and retail 

services. His extensive hospitality 

background spans more than 16 

years and includes prior resort 

operations leadership roles for HGV 

in Florida, as well as an 8-year tenure 

with Caesars Entertainment, Inc. 

where he served in a series of senior 

and executive leadership positions.

(c) gregory Lee - President, eureka casino resort:  Gregory Lee is president 

of Rancho Mesquite Casino, LLC, a company that operates the Eureka Casino Resort in 

Mesquite, Nevada, which he co-founded with his parents. Lee remains involved in the 

family business, but focuses his energy on the development, marketing and leadership 

cultivation of the Mesquite operation. Lee serves on the boards of the Mesquite 

Resort Association, the Mesquite Health and Wellness Foundation and the Nevada 

Independent Gaming Operators Organization, as well as the Las Vegas Convention and 

Visitors Authority.

 (b) James vance - President, greater Las vegas mcdonald’s owner/operator 
association: James Vance is a Las Vegas McDonald’s franchisee and past president of 

the Greater Las Vegas McDonald’s Operator Association, a co-op group of 22 McDonald’s 

franchisees.  The group of local McDonald’s owners and operators represents 110 Southern 

Nevada McDonald’s restaurants. McDonald’s returns 45 cents of every dollar earned back  

into the local economy and creates more than 12,150 jobs, contributing a combined spending 

of more than $157.1million into Southern Nevada’s economy.

(d) valerie glenn -  
ceo & owner, The glenn group:  
Valerie Glenn has been named Master 

Entrepreneur of the Year by the Business 

Report, Marketer of the Year by the 

American Marketing Association, received 

the American Heart Association’s 

Heart of Gold award and the Public 

Relations Society of America’s Hall of 

Fame award. Glenn is a member of the 

International Women’s Forum of Nevada, 

the Nevada Center for Entrepreneurship 

and Technology Board of Advisors, the 

Donald W. Reynolds School of Journalism 

Dean’s Council and serves on the board 

of Employers Holdings, Inc. She is also 

a member of the Las Vegas Chamber of 

Commerce Government Affairs Committee.

A b

c d

executive 
level

angela vargason
President and Founder,
AK Vargason & Associates
Angie Vargason began 

her career as an extremely 

successful and highly regarded 

agent, holding a variety of 

management positions before 

establishing her own firm, 

providing supplemental benefits 

to countless organizations. 

She and her agency have also 

garnered numerous awards 

including the President’s Club 

Award from a major national 

carrier, and District of the Year 

(for several years) in employee 

supplemental benefits.

Lisa de marigny
President & CEO,  
Mark Travel Corporation/
Nevada Coaches, LLC 
dba Showtime Tours
Lisa de Marigny leads a team 

that is driven by wellness, 

integrity, innovation, 

relationship and profit. 

Showtime operates an 

environmentally-friendly 

airport shuttle and charter 

bus business. She serves on 

two community association 

boards and has earned 

the Dedicated Community 

Association Leader (DCAL) 

designation from Community 

Associations Institute (CAI).

xenophon Peters
Founding Partner,  
Peters & Associates
Xenophon Peters focuses 

his practice on debt 

relief including consumer 

bankruptcies, debt settlement, 

foreclosure mediations, short 

sales and loan modifications. 

Prior to becoming an attorney, 

Peters was a financial advisor 

for a major stock broker. 

Peters earned his bachelor’s 

degree in Managerial 

Economics and Political 

Science from the University of 

California, Davis and his law 

degree from the University of 

Nevada, Las Vegas.

david hehn
Regional Director,  
Wells Fargo Wealth 
Management Group
David Hehn has 26 years 

of experience in trust 

administration, wealth planning 

and investment management. 

Prior to joining Wells Fargo, 

Hehn was a registered 

investment advisor, and was 

responsible for providing 

wealth management expertise 

to clients in Nevada, Arizona 

and California. Hehn currently 

serves on the board of 

directors for KNPB, Channel 5 

Public Broadcasting.

Larry goldstein
Owner,  
Rapid Refill
Larry Goldstein is the owner 

of Rapid Refill Las Vegas, a 

business that recycles ink 

and toner cartridges and 

remanufactures to the exact 

standards as new brand 

name cartridges. Recycling 

prevents cartridges from 

being disposed into landfills, 

and customers typically 

save 20 to 40 percent. Prior 

to owning Rapid Refill, he 

held sales and marketing 

positions with companies 

such as IBM and AT&T. 

caroline ciocca 
Director of Community 
Relations, SuperPawn
Caroline Ciocca develops 

programs to advance 

the company’s mission 

and values, and directs 

charitable giving for the 

region. Ciocca earned her 

MBA at the University of 

Nevada, Las Vegas and 

holds a BA in Marketing 

from Johnson & Wales 

University. She serves on 

the board of Crime Stoppers 

of Nevada, UNLV College 

of Business Advisory Board 

and the Advisory Committee 

for Participatory Democracy.
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in the know

lthough public speaking is often listed as one of the top fears of 

most people, many still have a desire to be able to present well in 

front of a group. They wish they weren’t scared and try to figure 

out a way to overcome their anxiety. The majority, however, 

continue avoiding any speaking situation while kicking themselves 

for missing opportunities to promote and build their business.   

Why do you think so many people want to be able to get up in front of  

a group of any size and share information without fainting or running for  

the hills? At least subconsciously, they know the unique power of  

communicating in a calm, confident and compelling manner. Credibility  

and visibility are just two of the positive results that come from being a  

good, let alone great, public speaker. And what better way to build your 

business than to be seen as credible?

You are given “extra points” for being able to do what most of your audience 

members are too afraid to do. There you are, calmly and confidently sharing 

information that is clear and interesting. The audience is thinking, “She’s 

good—I wish I could speak like her,” and that somehow gets translated into, 

“She must be a brilliant financial advisor (or realtor, consultant, attorney 

or manager),” even though you aren’t even talking about your business. 

Credibility that would otherwise take years to earn comes immediately when 

you’re viewed as a powerful speaker.

By embracing public speaking, you will also gain incredible amounts of 

visibility.  It’s the person who leads a meeting, introduces a keynote speaker, 

delivers an interesting acceptance speech, gives a keynote speech, facilitates 

a planning session or emcees an event who stands out from the thousands of 

others who provide the same service or product. The visibility you are given 

when you stand up and speak up is priceless. The more people see you, the 

more likely you’ll be thought of first when they need your services. 

Here are three simple techniques you can incorporate immediately into your 

speaking that will have a significant impact on your audience; you’ll see the 

difference in their response to you.  

A

• Begin in a compelling manner.  Skip the 
“niceties” most people start with, like, “Thanks 
for having me,” and instead go right into a 
story, ask a question, or share a little known 
fact or statistic. You’ll grab the audience’s 
attention immediately, which is critical. 

• Share a story.  More than any other way, 
stories will connect you faster and more 
deeply with your audience, whether it’s an 
audience of one or 1,000.  It is worth your 
time and effort to learn to tell stories in a 
concise and memorable manner.  If you want 
positive buzz about your presentation, share a 
story openly and passionately.  

• Deliver dynamically by being PowerPoint-less.  
PowerPoint is overused and misused.  Don’t 
use it to regurgitate what you’re saying; that’s 
an insult to your audience.  People can’t pay 
attention to two things at once well so don’t 
distract them with words on a screen. Don’t 
use it as a crutch.  Put effort into writing 
your speech and you’ll be rewarded.   When 
you deliver a concise speech in an engaging 
manner, you and your words will be enough!   

If fear is getting in your way, say goodbye to it!  

Breathing techniques, affirmations, visualization, 

and meditation are just a few tools that will set 

you free of any fear and on the path to being a 

calm, confident and compelling speaker.

If you want a competitive edge, look no further 

than your mirror and speak up!

By Amy Ayoub, President, The Zen Speaker
thezenspeaker.com
Twitter: @amyayoub

the visibility you are given when you  
stand up and speak up is priceless

GROW YOUR BUSINESS  
THROUGH PUBLIC SPEAKING

your scene | you’re seen

This year’s Customer Service Excellence Luncheon celebrated those front-line employees who help make Las Vegas “the city that customer 
service built.” During the lunch, guests enjoyed live entertainment from Jeff Civillico, commemoration of those individuals recognized 
multiple times throughout the program year and the awarding of the Customer Service Excellence Person of the Year to Maritza Ramirez, 
with Circus-Circus Hotel & Casino. Congratulations to all of the 2012 Customer Service Excellence nominees!

More than 600 attendees gathered at the Orleans Hotel & Casino for the inaugural Governor’s Conference on Small Business, co-hosted by 
the Las Vegas Chamber of Commerce. Hundreds of small business owners and operators received access to local, county and state agencies, 
engaged panelists on issues relating to small business and heard from Governor Brian Sandoval during a luncheon keynote address.

governor’s 
conference  
on small 
business  
2012

customer 
service 
excellence 
luncheon
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wheeling  
and dealing
dr. Michael Mall M.d. Personalized healthcare 

moved from 3201 S. Maryland Parkway to Suite 

400 in the Longford Medical Building, at 7455 W. 

Washington Avenue.

Absolute insurance service merged with nfP 

Property & casualty services, inc.  The new 

partnership will allow the employee benefits 

and business insurance team, including Sammie 

Kasprzyk and Steve LeMond, to provide an even 

wider array of insurance services for their clients.

Mountainview hospital announced a $9.5  

million expansion to its new patient tower.   

The addition includes a 32-bed medical and 

surgical unit located on the third floor, slated  

to open in 2013. 

community service
nevada Public radio received the “Crystal 

Bookmark” award at the Vegas Valley Book  

Festival, an honor given to an organization that  

has advanced the cause of literacy and literature  

in the valley.

announcements
Ray Jones of snell & wilmer law firm  

was appointed to UNLV Lee Business  

School’s International Business Executive  

Advisory Board.

nathan Adelson hospice, announced   

Steven D. Lampinen, M.D., has joined the 

non-profit hospice as medical director.  

Joan Burge, owner of Office Dynamics, 

launched her eighth book, Give Yourself 

Permission to Live a BIG Life, which 

offers readers inspiring tales of courage 

and reminds them to embrace life no 

matter what the obstacles.  

Rick Chapman has been named vice 

president of national sales at xpert 

exposition services.

greenberg traurig attorney Mark Tratos  

was named to the Board of Directors of  

the smith center for the Performing  

Arts, the new world-class performing arts 

center that opened in Downtown Las  

Vegas earlier this year.  

Michael Bolognini has been named market 

vice president for cox communications,  

Las Vegas.

member news The Las Vegas Chamber of 

Commerce is proud to provide 

members with a place to publish their 

current announcements.  Email news 

items to pr@lvchamber.com or fax to 

Public Relations at 702.735.0320.

Congratulations to the Nevada law firms lionel sawyer & collins, snell & 

wilmer, and gordon silver for being ranked in the third annual “Best Law 

Firms 2013” list conducted by U. S. News Media Group and Best Lawyers®.

the equity group announced Marc Lebanoff and Chris Richardson 

earned the Certified Commercial Investment Member (CCIM) designation, 

which recognizes individuals as industry experts in commercial real  

estate investment.

cragin & Pike was awarded the top prize in the micro company category 

in the 2012 “Best Places to Work in Southern Nevada” program by the 

southern nevada human resources Association.

1010 collective, a boutique advertising agency based in downtown Las 

Vegas, celebrated its two-year anniversary.

Rose Davis, supplier diversity program manager for nv energy, was the 

recipient of the Corporate Advocate of The Year award from the Women 

Business Enterprise Council - West.

sunrise hospital and Medical center has received the American Heart 

Association/American Stroke Association’s Get With The Guidelines®-

Stroke Gold Plus Quality Achievement Award for its commitment and 

success in implementing excellent care for stroke patients. 

PRES IDENT’S  CLUB MEMBER |  EXECUTIVE LEVEL

congratulations
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ith the consolidation of operations of the North Las Vegas and Las 
Vegas chambers of commerce now complete, all members of the 
North Las Vegas Chamber of Commerce are now members of the 
Las Vegas Chamber of Commerce. You may have some questions 
on the transition process and what to expect as the two chambers 
combine to form one cohesive organization. 

Q: I was a member of both organizations. How will my  
membership work?

A: Upon your renewal date, your membership dues will be consolidated into one 
membership within the Las Vegas Chamber of Commerce. 

Q: I was a member of the North Las Vegas Chamber only.  
What does my membership look like now?

A: Your business is now a member of the Las Vegas Chamber, eligible for all Las 
Vegas Chamber benefits. 

Q: What types of benefits can I take advantage of, now that  
I am a member of the Las Vegas Chamber of Commerce?

A: All of the benefits of the Las Vegas Chamber of Commerce are now available 
to you, including the Chamber Health Plan for employers with 2-50 employees 
and the Office Depot savings program, which can save member businesses 
thousands of dollars on office supplies, copy and print services and technology 
purchases. For more information on membership level-specific benefits, call 
the Membership team at 702.641.5822. They will be happy to discuss all of the 
benefits available to you as a member of the Las Vegas Chamber.

Q: What about North Las Vegas Chamber offices?

A: The North Las Vegas Chamber office remains open at 3365 W. Craig Rd., 
Suite 25, to help serve the North Las Vegas business community.

Q: What is happening to the North Las Vegas Chamber  
councils and committees?

A: The Military Affairs Committee, Leadership North Las Vegas and the 
Ambassadors programs will continue to focus on cultivating relationships and 
supporting the community. North Las Vegas Chamber members Lisa Beckley 

and Jeff Grace have been appointed to the 
Las Vegas Chamber of Commerce Board of 
Trustees, as well. 

Q: How will events work  
with this new organization?

A: Events will continue to be held in 
North Las Vegas.  You will also have the 
opportunity to attend combined events and 
make new business connections in locations 
throughout the entire Las Vegas Valley. 
For a complete listing of the Chamber’s 
scheduled events, visit LVChamber.com and 
click on the events calendar. Please RSVP 
for all events through LVChamber.com or 
by calling 702.641.5822. Early registration is 
recommended so we know to expect you.

If you have any additional questions 
regarding your membership or this  
transition period, contact Peggy  
Franzino at 702.586.3847 or  
Frankie Moore at 702.642.9595.

w

what you need to know about 
the combining of our chambers

cITy of NorTh Las vegas - 

sTaTe of The cITy address

Tuesday, JaNuary 15

Texas sTaTIoN hoTeL  

& gambLINg haLL

save the date

LOOK 
NorTh

The North Las Vegas Business Summit convened dynamic speakers in an afternoon of information-packed presentations from 
John Restrepo, principal of RCG Economics; Terri Sheridan, economic development administrator for the City of North Las Vegas; 
Brad Howard, president of TrendNation; Greg Danz, president of Broadacres Open Air Marketplace & Events Center; and Colonel 
Robert Garland, weapons school commander at Nellis Air Force Base. Emcee Dave Courvoisier of KLAS Channel 8 presided over 
a program full of key insights, economic indicators and business trends to give attendees the information they need to conduct 
business in North Las Vegas.

vAlley wide Mixer At MOrrissey’s irish Pub

nlv
business
summit
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ribbon cuttings

NaTIoNWIde INsuraNce

Nationwide Insurance commemorated 
its new location at 7595 W. Washington 
Ave., Ste. 140.  Nationwide Insurance offers 
a full range of insurance products and 
financial services.  Call 702.304.1600 or visit 
nationwide.com.

gLobaL arTs aWards, LLc

The ARTY 2013 held its official press 
announcement and ribbon cutting 
ceremony to celebrate the arrival of The 
Arty in Las Vegas.  Its first global open art 
competition and show event will take place 
in April 2013.  Call 702.432.2789 or visit 
thearty.com.

moNTecITo deNTaL

Montecito Dental celebrated its Chamber 
membership as a dental practice devoted to 
restoring and enhancing the natural beauty 
of your smile using conservative, state-of-
the-art procedures.  It is located at 7150 N. 
Durango Dr., Ste. 110.  Call 702.254.4278 or 
visit montecitodental-lasvegas.com.

KmJ Web desIgN

KMJ Web Design celebrated its new location 
and Chamber membership at 3125 W. Ali 
Baba Ln., Ste. 710.  KMJ Web Design is an 
interactive web design firm, specializing in 
small business to business website design 
and promotion.  Call 702.430.1080 or visit 
kmjwebdesign.com.

fIresToNe comPLeTe auTo care

Firestone Complete Auto Care celebrated 
its grand opening at 3770 S. Maryland 
Pkwy.  Call 702.862.4290 or visit 
firestonecompleteautocare.com.

To arrange your ribbon 
cutting, contact georgia 
allen at 702.586.3838 or 
email gallen@lvchamber.com

CELEBRATING BUSINESS GROWTH

sLIce of vegas PIZZa

Slice of Vegas Pizza proudly announced 
its grand opening located inside 
Mandalay Place.  The company is a fun, 
energetic, family-oriented restaurant, 
serving up specialty pizzas and 
casual American-Italian cuisine with a 
creative flair.  Call 702.632.6470 or visit 
sliceofvegaspizza.com.

$

baTTLebLasT Laser Tag 

BattleBLAST Laser Tag celebrated its 
grand opening as an entertainment 
center located at 8125 W. Sahara 
Ave. It has a two level war-torn arena, 
large arcade and a snack bar.  Call 
702.228.0951 or visit battleblastlv.com 
to book birthday parties, corporate 
events, sports parties and ask for its 
group rates.

W.J. bradLey morTgage  
caPITaL, LLc. 

W.J. Bradley Mortgage Capital, LLC, A 
privately-held independent mortgage 
lending firm founded in 2003, announced its 
Southwest branch at 6131 S. Rainbow Blvd. 
Call 702.628.9577 or visit wjbradley.com.

Pc - President’s club eL - executive Level $ - chamber member discount

souTherN hIghLaNds cycLery 

Southern Highlands Cyclery commemorated 
its grand opening at 10550 Southern 
Highlands Pkwy.  It sells, maintains and 
services bicycles.  Call 866.253.5808 or visit 
southernhighlandscyclery.com.

baby’s bouNTy 

Baby’s Bounty commemorated its Chamber 
membership and new location at 2295 
Renaissance Dr.  It provides babies in need 
with essential items needed to thrive.  Call 
702.485.2229 or visit babysbounty.org.

KarNdeaN desIgNfLoorINg 

Karndean Designflooring celebrated its 
Chamber membership and expansion 
into Las Vegas at 5530 S. Arville St.  Call 
888.266.4343 or visit karndean.com.

TroPIcaL smooThIe  

Tropical Smoothie Café, at 3717 Las 
Vegas Blvd. S. at Harmon, celebrated 
its grand opening.  It is open 24/7 and 
offers real fruit smoothies, toasted 
wraps, sandwiches and flatbreads.  
Visit tropicalsmoothiecafe.com.

$

Pc

$
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ere’s a brutal fact and a tough pill to swallow: The majority of 

businesses aren’t run efficiently due to lack of priorities, poor 

communication and ineffective meetings. Studies show that 

employees are increasingly emotionally disconnected at work, 

lacking the tools and strategies necessary to communicate 

well, be productive and work towards clear-cut priorities. Why? Many times 

it’s because leadership lacks a fundamental commitment to launch an entire 

culture overhaul. But delaying the shift will only serve to encourage employee 

disengagement and slow the company’s success. It’s time to change the WAY 

people work individually, collaboratively and publicly. 

A big part of the answer is utilizing an open social collaboration platform. 

Open social collaboration platforms allow organizations to:

1. Work better (not more) internally;

2. Collaborate as needed with clients, contractors and customers; and

3. Share public information and publish content (when it’s time).

All this from one place that inherently makes people accountable for 

communicating and getting their work done.

Social networking is now the norm. Their ability to connect people in a visually 

pleasing way is a welcome daily escape for most people. Social networks 

invest an amazing amount of time, money and resources in the user interface 

(UI) and user experience (UX). Your business platforms should have a similar 

feel to the networks that consume so much of our time. For instance, social 

networks involve an element of fun that shouldn’t be feared by the enterprise. 

Fun is a productivity feeder. In fact, a lack of passion at work is affecting more 

than 70% of workers who feel disengaged due to communication issues. This 

equates into 17 hours a week of lost productivity and lost revenue.  

As you pick your open social collaboration platform, look for features like:

• No desktop software. Say no to software. Use a platform that is  
browser and app-based.

• Easy on boarding process. All productivity platforms have a learning 
curve, but it shouldn’t be so complex that it deters you from using it.

h

member  
to member

• Open. Allow for contributions even from 
those not using the platform. If you 
can’t freely and easily bring people into 
collaborate, there’s no sense in using the tool.

• Custom notification settings. In order to 
reduce email, your platform should send 
regular email updates and allow you to 
respond on your time.

• Real-time document editing. If you’re 
working on a project that has many rounds 
of edits and various documents, the right 
platform allows you to easily create or 
upload, comment and edit — together.

• Public and Private. You should be able to 
create both public and private tasks and 
groups in order to work seamlessly within 
in one place. Once you finish your project 
and want to share it with the world, you can 
share it publicly in the platform and via social 
networks direct from within the platform.

• Publishing. People become authoritative by 
sharing what they’re getting done. Platforms 
should allow for direct publishing to your blog 
or website and sharing via social networks.

• Schedule meetings and reminders. A basic 
feature for any collaboration platform should 
allow you to add tasks to shared calendars.

Making the shift to a social collaboration platform 

can improve communication, simplify workflows, 

engage team members, provide an element of 

fun, reduce email overload, increase real-time 

collaboration, decrease unnecessary meetings 

and connect you with your external audience. It’s 

a decisive business decision that can bring your 

company into the age of collaboration and ensure 

that you’re competitive for the long-haul.

By: Sarah Evans, Chief Evangelist, 

Tracky and author of [RE]FRAME: Little 

Inspirations for a Larger Purpose

Tracky.com | Twitter: @prsarahevans

 social networking is now the norm

OPEN SOCIAL COLLABORATION:
A MUST-HAVE FOR BUSINESSES IN 2013
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No

Yes

Does your business  
plan on volunteering  
or donating to a  
non-profit organization?

23%

73%

vegas young professionals

presenting 
sponsors

monthly 
poll

k, raise your hand if your 
company has a sales plan.  
Ooooh, oooh, we do, we do!!!  
Anyone else?  Anyone?  

If you raised your hand, great!  Your 
company has made the first step toward 
sales success…assuming you are following 
it and assuming you review the plan at 
least quarterly.  If you didn’t raise your 
hand, then you have a bit of work to do.  
So, let’s get started. 

What is the difference between a 
STRATEGIC sales plan and a TACTICAL 
sales plan?  A strategic sales plan outlines 
the WHO, WHAT, and WHY of purchasing 
from your company.  Who will buy, what 
will they buy, and why will they buy.  A 
tactical sales plan outlines the HOW.  
How will we reach the who, how will we 
communicate the what, how we will we 
demonstrate the why.  I am going to focus 
on a strategic sales plan today.  

I invite you to sit down right now and 
answer a few questions:

What is your company’s product or 
service? What are you selling?

What is your value proposition?  In 
other words, what problem does your 
company solve that is unique from other 
companies?  If you sell hamburgers, why 

should someone come buy YOUR hamburger 
versus the hamburger across the street?

Who is your target market?  Who are you 
selling to?  Everyone does not need your 
widget.  Be specific:  age, gender, region, 
income level, etc.  If you sell business-to-
business, then what is your target industry, 
company size (revenue and/or number of 
employees), market niche, etc.?

What is your competition?  If you don’t know 
what you are competing against, you can’t 
prepare accordingly.

What is your existing sales performance? 
What’s working and why; what’s not working 
and why not?

What are your sales objectives?  This may 
include shortening the sales cycle, infiltrating 
your existing client base and expanding your 
target market into other industries.  Increased 
revenue is often a result of achieveing other 
measurable sales objectives.

Answering these questions is a good start to 
creating your strategic sales plan.  There is no 
one ‘right’ strategic sales plan.  The first step is 
to make a step.  Answer these questions and 
you will discover things about your business 
that you never thought of before, and position 
your company for growth and opportunity.

By: Kelli Vaz, Operations Manager, Service Point

O

building a 
strategic  
sales plan  
with purpose

Not a scientific poll

VYP is the largest Young Professionals Organization 
in Nevada. It is the ideal organization to make new 
business contacts, to gain a unique perspective on the 
Southern Nevada business community and to further 
your professional development. For more information 
visit VegasYP.com.

The November VYP Fusion Mixer welcomed  
members and prospects to Lily inside the Bellagio. 
Guests mixed, mingled, made new connections and 
 grew the VYP networking base as they took in the 
luxurious atmosphere, specialty cocktails and the 
panoramic view of the Bellagio. 

fusion
mixer

OPPORTUNITY
AT WORK.

DETR’s Rehabilitation Division is 

dedicated to preparing a diverse 

workforce ready to meet the needs 

of Nevada business. Find out how 

you can take advantage of federal  

and state incentives by hiring people 

with disabilities. Our trained staff can 

assist you in making it easy to tap into 

this talented pool of job seekers.

Call (775) 684-4078  
to find out how or visit  

WWW.NVDETR.ORG

LIVE @ 6:30

INSIDE ACTION NEWS
WEEKNIGHTS

T O G E T H E R
MAKING LAS VEGAS

A BETTER PLACE TO LIVE
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The National Finals Rodeo (NFR), one of Las Vegas’ most exciting annual events, takes over the city from December 6 - 15. Last year, the NFR 

welcomed nearly 45,000 visitors to Las Vegas for 10 days of rodeo competition and celebration. The NFR isn’t just contained to the Thomas & 

Mack Center, however; hotels, restaurants, retail stores and businesses all over the Las Vegas Valley embrace the spirit of the rodeo and welcome 

the NFR’s competitors and fans. There’s good reason to do so: the NFR brings in an estimated $50 million in non-gaming revenue every year. 

Get in on the action! Contact the Las Vegas Host Committee to find out how you can get involved, including displaying free promotional items in 

your business, initiating a social media campaign and holding theme days for your employees. The Host Committee can be reached via email at 

LVHostCommittee@lvcva.com.

the cOMPOund effect, 

dArren hArdy

An easy read with a very 

practical philosophy.  Instead 

of looking to make big changes, 

make a small change that has a 

big effect. 

Fafie Moore,  

Realty Executives of Nevada

the POwer Of PAtience, 

M.j. ryAn

Patience is a skill anyone can 

develop, if only they take the 

time to learn. 

Kay Collis,  

Mary Kay Cosmetics

lvrj.cOM

The web is the easiest 

way for me to catch-up 

on what is going on in 

the world.

Kara Hendricks, 

Greenberg Traurig, LLP

AllreciPes.cOM

Prep for new holiday 

recipes and menu 

planning!

Serena Villamor,  

Base Entertainment

drOPbOx

Great app to have when 

you’re on the go and 

need to access important 

files and pictures. 

Herb Hunter,  

Sprint

stArting yOur dAy 

devOtiOnAl

It definitely helps me get 

ready every morning to 

conquer each day. 

Ferrari Cruz,  

The Weave Scene

the final word

add these to your queue

national finals rodeo gallops into town

booK WebsITe aPP

Image courtesy of the Las Vegas News Bureau
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